Liquor Store Observation

Name of Store: _______________________________________________________

Address of Store (Cross Streets): _________________________________________

Date and Time of Survey: ______________________________________________

Name of Person (s) filling out Survey: _____________________________________

Outside the Store: *Examine walls, windows and parking lots.

1. Does the store have exterior alcohol adds, approximately how many?

a. 0 - 5      How many ____

b. 5 -15     How many ____

c. 15 - 30
How many ____

d. Over 30 (Extreme Intensity)

 (Mark X for Yes)

i. Windows    ___ How many ____

ii. Walls          ___ How many ____

iii. Parking Lot  ___ How many ____

2. What percentage of the store windows is covered in alcohol advertisements or promotional items?

a. 33% or less

b. 33%-50%

c. 50%-75%

d. 75% or more

3. What does the store mainly advertise in their exterior? (Circle all that apply)

a. Alcohol 

b. Tobacco 

c. Food/ Soft Drinks

d. Other: ______________

4. Look around, what surrounds the store? (Circle all that apply)

a. Park

b. School

c. Youth Center

d. Church

e. Other Alcohol Outlets _____# (specify how many)

f. Laundry Mat

g. Community Restaurant

h. Other ______________________

5. Is the front of the store clean (sidewalk, empty beer cans etc.)?

Yes 

Sort of

No


If no, what do you see:________________________________________________


__________________________________________________________________

6. Can you clearly see what is going on inside the store from where you are standing?



Yes 

Sort of

No

7. What kind of store is it?

a. Grocery Store (Franchised ex. Save Mart, Vons)

b. Grocery Store (Non-Franchised)

c. Convenience/Liquor Store 

d. Gas Station (Franchised ex. Valero, Chevron)

e. Gas Station (Non-Franchised

f. Other: _________________
Inside the Store: Look at all alcohol advertising on the walls, ceilings, and windows of the inside of the store.

8. How many Alcohol Advertisements?

a. 0

b. 1-5     ___ (how many)

c. 6-10   ___ (how many)

d. 11-15 ___ (how many)

e. 16-20 ___ (how many)

f. 21-25 ___ (how many)

g. 26-30 ___ (how many)

h. 31-35 ___ (how many)

i. 35-40 ___ (how many)


j. Too Many to Count (Above 40)


Notes (which brand has more): ___________________________


____________________________________________________





9. Are there any promotional items (rugs, change tray, ash tray etc.)

Yes ____(how many)

No


Notes (which brands): __________________________________


____________________________________________________

10. Was there alcohol/advertisement located close to …(Circle all that apply)

a. Candy

b. Ice Cream

c. Toys

d. Fountain Drink area

e. Register/Check Out 

f. Other: ________________

11. Where is alcohol placed? (Circle all that apply)

a. Floor Displays

b. Shelves

c. Singles in portable freezers and/or ice buckets

d. Coolers

e. Other: _________________

12. Was any advertisement located at 3 feet or below?

Yes 

No


Notes (what brands): ____________________


____________________________________________________


13. Is alcohol advertisement hanging from ceiling?

Yes

No

14. Can you easily see a sign stating they won’t sell minors alcohol products?

Yes 

No

Notes:

